REWARD PROGRAMS

Reward programs incentivize users through benefits, points, or recognition for
specific actions. They are commonly used in gamification to drive engagement,
loyalty, and motivation by offering rewards for ongoing participation.

KEY ROLES:

1. Encourages Engagement — Keeps users active by offering rewards for
continued participation.

2. Motivates Actions — Drives specific behaviors, such as purchases or task
completion, with incentives.

3. Builds Loyalty — Strengthens connections by rewarding repeat interactions,
fostering customer or employee loyalty.

4. Creates Healthy Competition — Leaderboards or tiers motivate users to
compete and improve.

5. Personalization — Al tailors rewards based on user behavior, enhancing
engagement.

6. Collects Insights — Gathers data on user preferences to improve future
rewards and experiences.

7. Improves Retention — Long-term rewards keep users coming back.

APPLICATIONS:

o Customer Loyalty: Rewards for repeat business.
« Employee Engagement: Performance-based incentives.
« Health & Fitness: Rewards for achieving fithess goals.

Reward programs are effective in keeping users engaged, motivating actions, and
promoting loyalty by offering meaningful incentives and personalized experiences.



